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UNDER WHAT CIRCUMSTANCES IS IT LIKELY, THAT A STATUTORY
AUTHORITY WITHIN THE EMERGENCY MANAGEMENT SECTOR, WILL
BE HELD TO BE LEGALLY ACCOUNTABLE FOR WARNING OR FAILING
TO WARN, INCLUDING WHEN USING SOCIAL MEDIA?
LIMITED CIRCUMSTANCES
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DEFENDING A CLAIM

The question is, which an agency (or statutory authority) is

agency may still be called upon to defend
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power to warn actually forms sufficient

on channelling warnings through social •
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media. For example, is there the ability
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Agencies need to consider message
content and the potential for ambiguity

finding of liability where the action was

in messages where there is limited
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space to convey the full details of the
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legal

requirement

of social media, ought to be up to date
and address the potential legal risks.
This can help to limit or avoid the risk, for
the agency.

to

correct

misinformation posted by others on an
agency Facebook page or twitter feed,
is untested before the law.

Common

sense would suggest this should be
addressed.

Certainly from a legal

perspective, inaccurate messaging by
the agency itself would need to be
addressed, particularly if the message is
likely to be relied upon by the public.

The research will assist the end user by:
• Distinguishing between public expectations and the legal
responsibilities of agencies for warning
• Clarifying the circumstances in which agencies are likely to be
held legally accountable for warning and social media usage
• Providing a method for assessing current doctrine, procedures
and protocols
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