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Three people dead in 
flash flooding in NSW 
town of Dungog

Bodies found at 
Leppington, Bowral 
and Cotter River

Floods Kill

DEADLY floods in 
Western Australia 

have claimed 
another life after 
heavy downpours 

fell across the state.

Police divers found the 
body of the 64-year-old 
woman trapped in her 
car in a river

Police divers found 
the body of the 64-
year-old woman 
trapped in her car in a 
river

NSW floods: 
Murwillumbah 
family brave deep 
water to save 
horse



The decision to enter floodwater 

Using real people’s true stories can 

act as a great catalyst for developing 

an emotional human connection and 

result in authentic engagement with 

an audience. 
Why real people make for better brand marketing campaigns, 

The Guardian, June 2014





Using research to create 

more meaning

Key statistics included to 

reinforce what we know as fact

age, gender, type of car, reason 

for entering floodwater
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Always that unknown risk. 

By Sonya.

A costly decision. In more 

ways than one … By Tom
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Go the long way. By Jaime Plan Ahead. By Peter
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A split second decision
It  never occurred to me 

that it could have been us 



“The experts”

If it’s flooded, forget it 40 years of memories 



Social Media Campaign 

Videos 

Word  
grabs 

Social 
media 
tiles 

Facebook 
posts 

Tweets 
Content seen >800,000x

>150,000 individual young 

men in NSW

<400,000 
views 

28,000 likes, 
shares, comments 

Hindi, Arabic, Dari, 
Chinese, English

Key messages 



Plan ahead, by Peter 



Take home messages

What are 
your key 

messages 

Applying 
research 

outcomes 
does add 

value

Social media 
plays  an 

important role in 
EM 

communication

The power of 
storytellers 

and the lived 
experience 

Who is your 
most effective 

messenger 


